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Next saw an 18% rise in profits 
in 2009 with sales totalling 
£3,406 million, and a like-for-
like increase for the first time in 
five years.

Reporting Next’s strong 
results, the chairman said the 
drop in consumer spending 
had not been as bad as feared, 
although the start of the year 
was challenging.

“At the beginning of the year 
we faced an unstable economy, 
falling sales and sterling 
weakness both against the US 
dollar and the euro, our main 
purchasing currencies,” John 
Barton, chairman, said.

But consumers had 
continued to spend on the high 
street. The company said it had 
seen a “marked improvement 
in our ranges”, with Next 
Home offering the biggest 

opportunity to gain market 
share with a standalone offer.

Last year Next opened nine 
Home stores, taking the chain’s 
total out of town Home stores 
to 18. These stores are making 
a contribution of 19% and 
are expected to pay back the 
invested capital in 14 months, 
according to the company’s final 
results.

In 2010 Next expects to 
expand the store portfolio by an 
extra 340,000 sq ft, including 
150,000 square feet in 12 new 
Home standalone stores.

“Our main strategy of 
investing in the Next brand and 
improving and extending our 
product ranges will remain our 
focus for the foreseeable future,” 
said Mr Barton.

Online furniture store Milan 
Direct has launched into the UK 
with a new website.

Milan Direct set up its UK 
warehouse in Bedfordshire at 
the end of 2009, and is now 
operating via the website.

The Australia-based 
company’s UK site offers 20th 
century design furniture, from 
sofas and coffee tables to office 
furniture.

Dean Ramler, Milan Direct’s 
managing director, said: “For 
several years now we’ve been 
providing a champagne lifestyle 
on a lemonade budget to 

thousands of happy customers 
across Australia and New 
Zealand. Our business model 
is to sell online, direct from the 
factory, saving our customers 
hundreds of pounds.”

“Initial feedback in the UK 
has been excellent and we 
have already become a multi-
million pound operation. Our 
range of high quality designer 
chairs, tables, desks, and office 
furniture will excite everyone 
looking for a classic look and 
stylish furniture.”

John Lewis has appointed 
Lesley Ballantyne as director, 
operational development.

Lesley Ballantyne, currently 
managing director at John 
Lewis Glasgow, will be 
responsible for customer 
service propositions and 
operational support to 
department stores.

Andrew Murphy, director of 

retail operations at John Lewis, 
said: “I am delighted to be 
adding Lesley to my senior team. 
Her years of retail experience 
and deep understanding of our 
operations make her the ideal 
person to take on responsibility 
for maintaining our world-class 
service offer.”
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